MBA 205 BUSINESS RESEARCH METHODS [3 0 0] 
Faculty Dr Nagendra Singh Nehra
Course Objectives The course is designed to provide student with an understanding and learning fundamental concepts in the field of business research. It aims to equip the students with research tools to conduct research and analysis for effective decision making. 
Course Contents 
Unit-I Foundations of Research: Meaning, Objectives, Types of Research, Concept of theory, empiricism, deductive and inductive theory. Characteristics of scientific method- Research Process; Research Ethics. Problem Identification & Formulation : Hypothesis Testing- Qualities of a good Hypothesis –Null Hypothesis & Alternative Hypothesis. Hypothesis Testing - Logic & Importanc, Types of Errors; Large and Small Sample Tests (t, F, Z Test and Chi Square Test). 
Unit-II Research Design: Concept and Importance in Research - Features of a good research design – Exploratory Research Design – concept, types and uses, Descriptive Research Designs - concept, types and uses. Experimental Design: Causal relationships, Concept of Independent & Dependent variables, concomitant variable, extraneous variable, Treatment, Control group 
Unit-III Measurement and Scaling Technique: Concept of measurement– what is measured? Levels of measurement - Nominal, Ordinal, Interval, Ratio; Parametric and non-parametric attributes and examples.

Other Suggested Readings 
1. Business Research Methods: A South Asian Perspective-8 ed. –Zikmund, Adhikari – Cengage Learning 
2. Research Methodology- PrashantSarangi –Taxmann Publications 
3. Business Research Methods – Naval Bajpai – Pearson 
4. Business Research Methodology – Shrivastav- Tata McGraw Hill 
5. Business Research Methods: Narkhede- Lathi – Prashant Publication. 
6. Research Methodology (Methods & Techniques) – C.R.Kothari – New age 
7. Management Research Methodology – Krishnaswamy, Sivakumar, Mathirajan– Pearson Education 
8. Business Research Methods- Donald R. Cooper, Pamela S. Schindler- 8/e - Tata McGraw-Hill
